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What makes Baskin
Robbins famous?
Baskin Robbins is an ice cream company
famous for its wide variety of ice cream
flavors (with its standout "31 flavors"
concept). They sell scoops, cones, and
specialty cakes in stores worldwide.



Company Goal
The goal of Baskin Robbins is to spread happiness by celebrating everyday
moments with delicious ice cream treats, cakes, and desserts, offering over
1400 flavors for every occasion.



Focus on Ice Cream
Make ice cream the star
attraction by promoting the top
31 flavors, a flavor of the month,
and seasonal varieties to keep
customers engaged.

Simplify Ordering
Make information readily available
and streamline the ordering
process with clear CTAs, ensuring
customers can quickly enjoy their
treats, aligning with Baskin
Robbins' goal of happiness.

Focus areas
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Thank You!
This research helped me grasp key concepts like gap analysis, understanding product needs, and conducting
structural audits using atomic wireframes.


